
























CHAPTER 1 

INTRODUCTION 

 

In this chapter, there are three sub-headings, namely background, objectives, and 

benefits. 

 

A. Background 

T Vintage is an exporter company of recycled iron material and provides various home 

decorations such as mirrors, tables, chairs, wardrobe, and other home accessories. The 

goods are exported to other countries and also local market. Taken from the T Vintage 

Recycle Iron website, they have a vision, i.e., "Be a part of decorating remote places in 

remote corners of the earth by recycling things". T Vintage is located at the main road in 

Kasongan, a tourism village in Bantul Regency (Saputra & Rindrasih, 2012). Those facts are 

the reasons why the author choose T Vintage as our participant. Besides, the author also 

has the direct acces to the owner. In this village, most people earn a living as craftsmen 

and pottery entrepreneurs (Ismail et al., 2020). Other than as central of pottery industry, 

this village also known as the central of handicrafts and souvenirs. This fact makes 

Kasongan a mostly-visited village by local tourists and foreigners to buy or order the 

products (Lufiani et al., 2019). Because of this fact, shopkeepers in Kasongan area need to 

be able to communicate using English as an international trading language (Suhaimi & 

Abdullah, 2017). Based on the interview between the author, shopkeepers, and owner of 

T Vintage, they stated the needs to improve and develop English communication skills so 

they will be able to give the best service to their customers. In relation to this, the author 

has designed the module to develop shopkeepers' English communication skills at the T 

Vintage Recycle Showroom & Workshop. The module was chosen as the product to 

develop in relation to the company’s needs because module is easier to study, available 

at anytime, and do not need any special devices to learn it. Besides, module content some 

activities in interesting pictures and colors. The tasks in the module offer a consistent 

structure for the student's learning experience. The tasks begin with reading and listening 



activities, followed by a writing or dialogue activity. Learning and doing the tasks in the 

module can improve the ability of the learners (Krisdian, 2022). 

 

B. Objectives 

This final project aims to create an English training module for shopkeepers at the T 

Vintage Recycle Iron showroom. The module is expected to be a learning medium for 

shopkeepers in T Vintage Recycle Iron showroom to hone their English skills in to be able 

to communicate orally or in written to foreign customers/visitors. 

 

C. Benefits 

By creating this module as Product-Based Tugas Akhir, hopefully, it can be beneficial for 

shopkeepers and English teachers. 

1. Shopkeepers 

Through the activities in the module, shopkeepers can develop their English skills, 

especially English communication skills. In particular, they can learn some topics such as 

how to say greetings to the customers, how to describe products, how to write good 

emails, and how to promote products as attractively as possible. 

2. English teachers 

In this topic, English teachers can study and reflect on and find the right module content 

that suits the needs of participants. This module can be used as a reference or an example 

of an ESP learning module. They can use this module as an example of how to 

create/develop modules for ESP.  



CHAPTER 5 

CONCLUSION 

 

This module is entitled English Training Module for Shopkeepers. The aim of this module 

is to provide shopkeepers with a truly focused English learning module according to their 

needs in the work environment. After going through the need analysis in the form of 

interviews with participants, 7 topics were created which are arranged in this module. The 

first topic is “How to greet customers”, in detail can mention and understand polite 

phrases and an appropriate sentence when greeting customers. Then the second topic is 

“Describing products”. In this topic, the shopkeepers will learn how to describe goods 

according to the shapes, colors, sizes, patterns, materials, and prices of goods using 

English. The third topic is “Product promotion”. In this topic, the shopkeepers will learn 

to use English phrases and sentences to engage customers’ interest. The fourth topic is 

“Learning how to handle and negotiate with customers using polite and good English”. 

The fifth topic is “How to ask for payment directly and by email”. The sixth topic is about 

how to do after-sales service using good English to customers to maintain relationships 

and develop their business. The seventh topic, which is the last topic, is how the 

shopkeepers can handle complaints from customers in a professional manner using good 

English phrases and sentences.  

To support all topics to be studied properly, the module consists of 4 sub-chapters with 

different activities, the point of which is that the learners can achieve the intended 

learning objectives that have been made. The first sub-topic is Let’s Dig It!  The learners 

will be given a brainstorming activity in essence. The second sub-chapter is Grab and Do 

It! whose content is useful for learners to practice written English, understand the context 

and be able to apply their understanding to the exercises which are already provided. The 

third is the Core of Topic, containing a summary of important English phrases, expressions 

and contexts found on the topic. Then the fourth and final sub-topic is Spill Your 

Thoughts! which contains exercises that test learners' understanding after going through 

the activities of the previous sub-topic. This module is neatly arranged, with vivid and 

attractive visual images and colors and involves the convenience of technology equipped 

with a QR Code which help the learners to go directly to YouTube videos by scanning it. 



This module has functions as teaching material and can be used by mentor as a teaching 

guide for learners who have the same field, but it can also be used to be studied by 

learners independently. There are several questions that test the cognitive of students 

and this module is packaged in simple English, for beginners but the vocabulary listed 

includes languages that are quite professional. The focus of learning language in this 

module is that students understand context, understand phrases, and sentences in 

English and can apply them easily in everyday situations at work. There is no try-out stage 

where the module is used in training the shopkeepers to see its effectiveness and assess 

whether the participant's needs have been met, no answer key. 

There are several advantages that shopkeepers and owners get by using the modules that 

have been made. The first benefit is that the owner doesn't have to bother looking for 

modules or English learning resources for the shopkeeper. The second benefit is that 

shopkeepers can learn all the important material with topics focused on their field in 

English to support their work performance as shopkeepers. Third, this module can serve 

as a guide for a company to conduct training both with teachers and independently. The 

fourth is a win-win solution between owner and shopkeepers, if this module is well 

studied it will sharpen shopkeepers’ English skill communication, make a better service 

experience at this showroom/workshop and then it is possible that sales at this store will 

improve and be able to maintain relations with foreign consumers. Personal advantages 

for learners by learning English through this module, it will open opportunities for the 

shopkeepers because excellent performance in customer service will make learners gain 

greater confidence, networking, and better in interpersonal communication. 
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